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This eBook “Tablet-Based POS” will discuss why switching to 

a tablet-based Point-of-Sale (POS) system is a viable option for 

your restaurant business.  In this eBook, we will discuss a wide 

means of modernizing your business, as well as take a high-level 

look at what a tablet-based POS system can do for your restaurant.  

Additionally, we will discuss the performance of a tablet-based 

POS system on an SMB versus enterprise level, and look at an over-

security-related questions in regards to tablet-based POS and 

marketplace and how they could work for you.  For any restaurant 

operator who is looking for more information for changing their 

business’ POS system, this eBook will be a valuable tool. 

WHY SWITCHING TO A TABLET-BASED
 POS IS AN EFFECTIVE MEANS OF 

MODERNIZING YOUR BUSINESS.



 Why Make a Change?
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It is the nature of the technological beast that improvements to software, hard-

ware and systems are being released at lightning speed.  Sometimes it is almost 

impossible for consumers and businesses alike to keep up with the trends.  It is 

easy to spot a tablet Point-of-Sale (POS) at a multitude of local establishments.  

there is a regular cash register waiting for you as you pay your check and the 

next week an iPad is waiting to swipe your credit card.  Changes like these, are 

fundamentally altering the way that businesses think in regards to a POS 

system.  As a bonus for business owners and operators, a move to a more 

modern POS system shows customers that these businesses that they frequent 

are doing all they can to keep up with trends.  Even more so, these same busi-

nesses are trying to provide the most modern technology to their customers to 

facilitate improvements to their business' customer service as a whole.

AS A BONUS FOR BUSINESS 

OWNERS AND OPERATORS, A 

MOVE TO A MORE MODERN POS 

SYSTEM SHOWS CUSTOMERS THAT 

THESE BUSINESSES THAT THEY 

FREQUENT ARE DOING ALL THEY 

CAN TO KEEP UP WITH TRENDS. 

1
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The question that is being asked right now by any business 
owner is “why should I change out my current POS system to a 
tablet-based system?”  There is no simple, single answer to this 
question that will sway a business owner one way or the other.  
Rather, there is a lot of information in the marketplace that can 
be used to easily prove the advantages of switching to a more 
modern, tablet-based system than sticking to an older and 
more problematic POS system. 

Restaurant owners typically are unconcerned if their business 
is operating on an out-of-date system, as long as it is still get-

owners is they have invested a lot of money in these POS 
systems, so they do not take them for granted in spite of their 
age and the problems that they may cause the business. This is 

often due to the fact however that top POS vendors, such as 

Aloha, Micros and POSitouch charge thousands of dollars to 

set up and maintain these systems.  

-

ciency in a users daily life, they can do the same thing for a 

business, especially for a restaurant.  This is true whether you 

are the owner of the operation or just a customer.  Tablets pro-

vide a lot of advantages to any business, by giving operators 

the ability to manage their enterprises on the go by accessing 

their data and analytics from any mobile device is one of the 

biggest selling points of cloud-based technology. 
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Deploying a tablet POS solution can reshape a business 

in numerous ways.  For example, both restaurants and 

retailers can generate new revenue streams by adding 

outdoor seating or conducting sales events remotely. 

Sta� is now empowered to engage customers beyond 

their point of decision, and to complete the sale on the 

shop �oor or at the customer’s table.

Given how quickly technology is changing for consum-

ers, it is time for restaurateurs to at least start to think 

about getting ahead in the game.  In fact, research group 

IHL recently released a study examining the projected 

growth of mobile POS systems. The �rm found that by 

2017, over 3.6 million tablets will have been shipped to 

retail and hospitality companies in North America alone. 

The marketplace reality nowadays is that today's tablet 

technology does more than speed up service and create 

convenience.  It brings the point of sale to the customer, 

o�ers businesses bene�ts in the form of higher potential

sales, lower costs and new opportunities for customer 

engagement.  With this being the new reality for POS 

systems, why would a business owner think that this is 

not the right option for their establishment? 



Just What Can They Do?
Tablets provide many advantages to any business, giving it the �exibility and 

mobility that they need to operate at peak levels.  These devices bring mobility 

inside of the business, not just to the back of the house or the bookkeeping. 

Tablets allow employees to complete transactions from anywhere inside the 

merchant location and quickly over a wireless network.  Tablet-based POS also 

help to streamline the business processes as a whole and enhance the custom-

er experience.  

TABLET BASED POS ALSO HELP TO 

STREAMLINE THE BUSINESS 

PROCESS AS A WHOLE AND ENHANCE 

THE CUSTOMER EXPERIENCE. 
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For Servers:

These devices also bring mobility in to restaurants, by allow-

ing employees to process transactions anywhere.  Increas-

ingly, patrons now seated at their local restaurant establish-

an iPad or a tablet instead of a pad of paper.  In addition to 

information about menu items or specials.  If the chef has 

been forced to “86” or eliminate a menu item due to the 

kitchen running out of supplies, the system can be quickly 

updated and servers can have up-to-the-minute information 

in their tablet POS to avoid disappointing their guests.   

Having this information on-hand will also help servers when 

prompting guests about cross-sell or upsell suggestions, 

boosting sales overall.  After all, boosting revenues as well as 

improving the customer experience is key to ensuring that 

your customers are not only happy, but that they return.

In a restaurant environment, providing servers and other 

multiple elements of the service of the restaurant as a whole.  

Servers can now avoid the typical delays that they experi-

ence when waiting to enter orders at a stationary POS termi-

nal.  They now can take orders tableside, allowing them to 

double-check every aspect of the order that is being placed, 

thus eliminating a lot of human error that is typically seen in 

restaurant ordering.  Corrections are made on the spot, 

rather than after the mistake has been made, thus eliminat-

ing human error at an exponentially high rate.  
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For the Kitchen:

Human error in the kitchen is also an area that can see 

improvement with the investment into a tablet system.  The 

rush and chaos of a busy kitchen on a Saturday night will be 

smoothed over drastically if line cooks and chefs no longer 

need to decipher a server's scrawled handwriting or a fuzzy 

printout.  Now, options are clearly displayed on the screens 

in the kitchen for the cooks to see, giving them more time to 

focus on preparing the food in a timely manner.  It stands to 

reason that as a result of this, ticket times will improve greatly 

along with the lack of human errors, improving the customer 

experience all the way around.  

For the Customer: 

Having a tablet system at the table for your customers is an 

increasingly popular option among restaurant operators, 

allowing a customer a lot more leeway in the ordering pro-

cess.  Some operations allow customers to order drinks or 

-

rant establishments that are testing tableside ordering by 

their customers, but that is a long way from becoming a part 

of the mainstream in the restaurant industry.  It is thought 

however that by utilizing a tablet system to handle ordering 

spend a lot more time focusing on the actual experience of 

the customer, rather than just taking and inputting their 

order.  Having an iPad or a tablet at the table for customers 

forms of entertainment, as well as information like promo-

tions or specials that are not found on the regular menu.  By 

adding to the experience at the table for patrons, these oper-

ations are doing all that they can to maximize their custom-

er's experience. 
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At Time of Payment:

Finally, and perhaps most important of all, a tablet-based 

POS system allows customers to take advantage of the quick-

er turnaround time when it comes time to pay their bill.  No 

longer is there the sometimes-lengthy delay in receiving 

their check at the end of the meal or in waiting for their card 

or change to be returned to them.  In these days of tightened 

credit card security, this gives customers a much safer feel-

ing, as they watch their card get swiped in front of them; it is 

never taken away from the table.  Thanks to this new method 

of payment acceptance, which has revolutionized not just 

the restaurant industry but also the payment industry as a 

whole, customers are now given a much greater peace of 

mind and their trust in the dining establishment increases 

due to this attention to detail.  In addition, a tablet POS 

system alleviates a lot of stress from restaurant sta� for the 

same reasons as it alleviates the customers' frame of mind. 

Servers are entrusted with their customers money or credit 

cards, and if something was to happen to them, the servers 

are responsible for not only explaining to the customer what 

happened, but typically for the cost of the meal.  Not only 

does a tablet solution resolve a lot of stresses for the custom-

ers, but for sta� as well. 

Tablets can bring a lot of improvements to any restaurant 

business, in a multitude of areas.  From the tableside itself to 

the kitchen, from engaging guests while they are waiting for 

their food to improving their peace of mind about the safety 

of their credit cards and personal information, tablets are rev-

olutionizing the restaurant industry.  Thanks to this radical 

method of running a restaurant and bill paying, customers 

are given an incredible bene�t to the safety of their personal 

information and restaurant sta� are given both the time as 

well as the freedom to answer any questions their customers 

may have, promote specials or low-selling menu items, deliv-

er orders in a timely and e�cient manner, and simply put, 

doing everything that they can to maximize the customer 

experience as well as their customers satisfaction. 



Big or Small? 
Tablets for All!

Tablet -based POS solutions are not limited to large enterprise operations nor 

are they a solution speci�c to a small business or even a speci�c industry.  Their 

a�ordability, ease-of-use and low maintenance make them a simple solution 

that is really e�ective for any size or type of business.  In the restaurant industry, 

tablet POS solutions are an option for full-service and �ne dining establish-

ments as well as Quick-service restaurant (QSR) operations.  

THEIR AFFORDABILITY, EASY-OF-USE 

AND LOW MAINTENANCE MAKE 

TABLET A SIMPLE SOLUTION THAT IS 

EFFECTIVE FOR ANY SIZE OR TYPE OF 

BUSINESS. 
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Tablet POS systems are often great solutions for start-up busi-
nesses, small one-shop operations, or mobile food vendors (i.e. 
gourmet food trucks, etc.) due to the fact that they are 
extremely easy to implement, they are scalable as the business 
grows, and are decidedly a�ordable compared to traditional 
POS systems.  According to Square spokesperson Aaron 
Zamost, 75% of small businesses will buy a tablet this year, and 
half of survey respondents planned to adopt a tablet POS 
device over the next 18 months. 1

  
Restaurateurs at both the SMB and enterprise levels require a 
little more than just basic receipt printing and transaction 
records however.  But there are systems that are in place for 
just that, o�ering detailed reporting capabilities, allow opera-
tors to utilize a large number of external devices like signature 
pads or registers and displays.
  
Mobile payment platforms that turn your tablet into a credit 
card processing device have become increasingly popular in 
the SMB sector, and are gradually moving into the enterprise 
area as well, predominantly due to o�erings from companies 
like Square, Intuit and PayPal for payment processing.  Howev-
er, mobile POS is starting to evolve from beyond just being 
another way to accept payment quickly. 

Mobile payment platforms that turn your tablet into a credit 
card processing device have become increasingly popular in 
the SMB sector, and are gradually moving into the enterprise.

  1. Rowinski, Dan. “How the iPad is Revolutionizing Local Businesses. ” http://readwrite.com/2012/04/16/how-the-ipad-  is-revolutionizin
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area as well, predominantly due to o�erings from companies 
like Square, Intuit and PayPal for payment processing.  

However, mobile POS is starting to evolve from beyond just 
being another way to accept payment quickly.  The newest 
iteration of POS systems not only turn tablets into cash regis-
ters, they can o�er full-service business management tools 
like CRM, inventory, integration with loyalty programs and 
workforce management, all from the cloud. 

By using a tablet POS system, businesses both small and large 
can go mobile and conduct day-to-day operations from any-
where that they have an Internet connection or can access 
their cellular data network.  From mobile credit card process-

ing and accepting other payment forms, a tablet POS system 
also enables these businesses to manage every aspect of both 
the front and back of the house operations.  Table numbering, 
reservation management and kitchen printing capabilities are 
just the start, but decidedly some of the most crucial needs for 
any restaurant operation.  

For a small or large business, selecting a POS provider is a 
daunting task.  But with tablet POS options available from any 
number of retailers in the marketplace, it is not di�cult to �nd 
the solution that is right for you.  Remember to consider more 
than just what your business needs however, think of other 
issues like support, connectivity when your Internet connec-
tion has gone down, data protection and access, et al.  



What's Your Analysis?
With the marketplace for POS systems evolving towards the cloud and mo-

bile-based POS systems, the restaurant business is poised for a major change in 

how they interact with technology.  The driving force behind mobile technolo-

gy and its current successes in the marketplace is due to its ability to o�oad 

actual, real-time data as well as computing power to the cloud.  This frees up a 

business' need for in-house IT sta� and on-premise server and hardware 

systems that are both cumbersome and expensive.  

WITH THE MARKETPLACE FOR POS 

SYSTEMS EVOLVING TOWARDS THE 

CLOUD AND MOBILE-BASED POS 

SYSTEMS, THE RESTAURANT 

BUSINESS IS POISED FOR A MAJOR 

CHANGE IN HOW THEY INTERACT 

WITH TECHNOLOGY.

4
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Tablets are really poised to disrupt the entire POS industry, not just in restaurants, due to some of the following reasons: they are 

cost-e�ective, collect data in real time and make the data easy for operators (i.e. managers, owners, etc.) to access across any type 

of system be it a smartphone, a tablet, a laptop or a regular computer.  The best part for any business, but especially for those that 

are considered part of the SMB category, is that tablets are a lot cheaper to operate as a POS system than a traditional POS system.  

“For all new restaurant businesses, they'll seriously evaluate some form of tablet as their POS.  New locations of existing restaurants 

will probably stick with whatever tech they've got, but all brand-new businesses are going to be taking a hard look at the cheap/-

portable nature of an iPad or Android tablet solution,” said Seth Priebatsch, CEO of Boston-based SCVNGR, which provides a 

mobile payment tool called LevelUp. 2  With this in mind, it seems a di�cult proposition for any restaurant owner to not consider 

switching their business over to a tablet-based POS system. 

There is a wide variety of pricing that comes with a traditional POS system, typically an up-front investment of $3,000 or as high as 

$50,000 is required of the business.  Purchasers of a traditional POS system can also expect costs associated with implementation 

and hardware, all before the system has been put into place and is ready for use.  Additionally, it is expected that customers will 

pay an annual software license fee on a per-POS terminal basis and on top of that a yearly maintenance fee that can run up as high 

as 18-20% for software system upgrades.  Typically, these costs are due up-front, so business owners and operators can �nd them-

selves in the hole a huge chunk of money before the system has even been installed and is fully operational.  With this amount of 

money on the line, is it any wonder that restaurants are further behind technology than any other market, and operation on 

systems that are �ve to seven years old? 

Cloud-based POS systems however can in some cases be up and running for as little as $1,000 with no fees due up-front.  All that 

is required of the customer is that they purchase the peripherals (in this case one or more tablets to act as the POS terminal).  Typi-

cally with a cloud-based system the monthly fees for the Software as a Service (SaaS) extend across the lifetime of the customer's 

relationship with the software vendor.  This is due to the fact that customers will pay a low monthly fee that covers everything 

including: software upgrades, support, back-up and system upgrades, and customers are free to cancel the service at any time. 

2. Rowinski, Dan. “How the iPad is Revolutionizing Local Businesses.” http://readwrite.com/2012/04/16/how-the-ipad-is-revolutionizin 
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Not only do cloud-based or tablet POS cut the costs signi�-

cantly in regards to managing your systems, it also helps you to 

streamline your business’ management as a whole.  Software 

upgrades are now instant, performed during business down-

times.  For example, you close your doors nightly at midnight 

and reopen at 11am, the software updates will run at 3 am to 

avoid any problems.  The software provider handles trou-

ble-shooting any issues with the system, oftentimes they can 

remote-in rather than sending a tech to come in and look at 

your system.  This will save owners and operators’ time and 

money, especially now that they no longer have to invest in 

additional service contracts or allot some of their labor head-

count to IT maintenance and management. 

Whether small or enterprise, the small investment needed to 

purchase a tablet-based POS system makes it di�cult to justify 

sticking with a traditional POS, no matter how much money 

the business has put into maintaining it.  From dealing with 

out-of-date operating systems, damaged hardware and serv-

ers that can't do what is needed any longer, a tablet POS 

system might be the solution to streamlining your restaurant 

business. 

 



Lock Your Data Down
As more and more businesses are looking to tablet systems to run sensitive 

tasks related to operations, inventory, accounting, etc., there are a lot of ques-

tions that are being asked about just how safe a tablet POS system really is for a 

restaurant.  Potential buyers want to know if tablets include virus protection or 

spy-ware or more “traditional” forms of security and/or protection like a tradi-

tional computer setup does.  The answer to that is not as simple as it may seem, 

and it further solidi�es how important it is for prospective buyers to really do 

their homework before investing in a tablet POS system, or any new POS for 

their business. 

POTENTIAL BUYERS WANT TO KNOW 

IF TABLETS INCLUDE VIRUS 

PROTECTION, SPY-WARE OR MORE 

“TRADITIONAL” FORMS OF SECURITY 

AND/OR PROTECTION LIKE A  COM-

PUTER SETUP DOES. 

5
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Firstly, it is easy to assume that iPad systems are not likely to 

fall victim to any sort of security risk simply because they are 

an Apple product.  There have been recent stories in the 

news about �aws within the Apple systems exposing sensi-

tive information.  Hackers were allowed to read private com-

munications that were sent over Apple devices, like e-mails, 

instant messages, even bank transactions.  What a lot of 

consumers don't realize is that although the ability for this 

information to be taken is only if the hacker is on the same 

network as the tablet POS, how comfortable will an estab-

lishments customers be if they �nd out that they're in an 

at-risk network area? Finding out what sort of safeguards a 

potential vendor has put in place to alleviate concerns for 

customers is the �rst step to researching just how secure 

this new system may be.

Secondly, prospective buyers need to remember that if they 

have a POS or a computer connected 24-7 to the Internet, it 

is vulnerable to some degree, no matter how many safe-

guards are in place.  Networked computers with access to 

the Internet are the reason why the Payment Card Industry 

Security Standards Council, or PCI SSC, exists.  The PCI SSC is 

an open global forum, launched in 2006, that develops, 

maintains and manages the PCI Security Standards, which 

include the Data Security Standard (DSS), Payment Applica-

tion Data Security Standard (PA-DSS), and PIN Transaction 

Security (PTS) 3 Requirements, all of which are crucial stan-

dards that businesses that accept credit card transactions 

must follow.  The reality for any business, and any prospective 

buyer, that it is easy to be fooled into thinking that because a 

wireless tablet solution has been purchased that they are 

“safer” than those using a hard-wired, traditional POS.  Just the 

opposite may be the case, as wireless networks are inherently 

more open to attacks by hackers looking to steal information.  

Protection should always be comprised of layers, layers that 

include virus protection, spyware, �ltering tools and that 

move up to encryption solutions to obscure the information 

itself to any attacks.  

Finally, another signi�cant concept about security of tablets is 

the misapprehension that the more that businesses perform 

daily operations on tablets, the more security breaches will 

become prevalent.  Neither Apple nor Android products are 

infallible, or immune to exploits.  There is no perfect solution 

in the marketplace, no matter how expensive or new it may 

be.  There is no software system that is so perfectly secure that 

business owners will never be at risk.  The harsh reality is that 

the more businesses perform sensitive tasks on their tablets 

or via cloud-based software, the more breaches and exploits 

that will become public, simply due to the fact that hackers 

will eventually �nd a way to access the information.  

3. PCI SSC, https://www.pcisecuritystandards.org/security_standards/role_of_pci_council.php 
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The reality is that businesses that 

are shopping for a new POS 

system need to consider security 

as one of the more pressing needs 

to be discussed with any potential 

software vendor.  Once all of the 

levels of security and encryption 

have been covered, only then can 

prospective customers make the 

most informed decision as to 

whether or not a tablet-based 

POS is the right selection for their 

business. 



Apples, Androids 
and More
Traditional POS or Tablet?  Apple or Android?  Square or Revel?  If you are a busi-

ness owner looking for a tablet solution for your business, there are too many 

options in the marketplace to make a decision on the �y.  There are a lot of 

di�erent things to choose from, like if you want a web-based system for your 

business that aids you in updating the software automatically for you with no 

real downtime.  Native iPad or Android applications that have been developed 

speci�cally for the tablet you have chosen to purchase, which can often deliver 

the best user experience possible.   

NATIVE iPAD OR ANDROID 

APPLICATIONS THAT HAVE BEEN 

DEVELOPED SPECIFICALLY FOR THE 

TABLET YOU HAVE CHOSEN TO 

PURCHASE, WHICH CAN OFTEN 

DELIVER THE BEST USER EXPERIENCE. 

6
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The leader of the tablet POS era is Square, a tech company 

based in San Francisco.  They originated the original peripheral 

piece of equipment that allowed smartphones to swipe credit 

and debit cards has now created a new app for iPads called the 

Square Register.  It has the ability to turn an iPad into a POS 

system that works as well or better than anything from tradi-

tional POS vendors. 4  On it’s own, for an establishment that 

does not need a lot by way of reporting or analytics, this is a 

prime option for smaller businesses.  It should be noted that 

currently the Square Register does not ful�ll all of the needs of 

restaurant establishments, as it is not yet ready to provide ana-

lytics, and real-time data. 

Another competitor that stands to make waves in the restau-

rant POS marketplace is Revel.  They have a full suite of prod-

ucts that are designed to give customers an e�ective POS 

system within an iPad, including vital operations needs for 

restaurant operators like: employee logins, order taking, pay-

ment processing and even “cook view” for the kitchen sta�.  Ad-

ditionally, it includes CRM (Customer Relationship Manage-

ment) and real-time reporting and inventory control.  The cost 

is signi�cantly lower than the investment required of a tradi-

tional POS system.  Revel focuses on establishments grossing 

over $500,000 or more per year, 5 and they have a pricing struc 

are still much more a�ordable than a traditional POS solution. 

ture that is dependent on what tier of service prospective 

buyers are looking for. They are certainly towards the higher 

side of the spectrum when it comes to pricing, however they

A more mid-level option is Lavu, which is strictly for the restau-

rant industry.  Where a majority of systems in the marketplace 

are designed with a more “all-encompassing” mentality (mean-

ing they include everything and the kitchen sink!) Lavu has 

placed their sole focus on the bar and restaurant industry, thus 

improving their ability to �t into a niche. 6  Currently however, 

Lavu is strictly available on Apple peripherals: iPads, iPhones 

and iPods.  That being said, users and operators are not limited 

to access on only Mac computers, you can access all of your 

recordkeeping, o�ce tasks, et al on a PC as well.  The setup pro-

cess is a little more on the cumbersome side, due to the fact 

that Lavu sends you to an outside vendor for all peripheral 

products, i.e. cash drawers and printers that are compatible 

with their systems.  They have a highly customizable, and 

easy-to-use interface, but they are de�nitely more for a smaller 

operation of at least two locations. 

21
  4.  Rowinski, Dan. “How the iPad is Revolutionizing Local Businesses.” http://readwrite.com/2012/04/16/how-the-ipad-is-revolutionizin
  5. poachedjobs.com, Choosing a Tablet-Based POS, http://poachedjobs.com/2014/06/choosing-a-tablet-based-pos/
  6. poachedjobs.com, Choosing a Tablet-Based POS, http://poachedjobs.com/2014/06/choosing-a-tablet-based-pos/
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The �nal option we will discuss in this eBook is Hula POS.  From 

the makers of the enterprise restaurant management solution 

e*Restaurant, Hula POS is designed to work on a tablet, a free-

standing cash register or even a computer.  This software is 

ideal for anyone looking to add a system that is intuitive but 

more importantly will work on your existing software.  So, if 

you the restaurant owner want to replace an outdated system 

that is fully customizable and can be quickly implemented due 

to the nature of cloud-based software, Hula POS is a cost-e�-

cient solution for any business.  The fact that it will work with 

existing equipment means that the capital investment by 

operators is signi�cantly reduced.  Also, as many operators 

have found with a SaaS system, the costs on a 

month-to-month basis are also much lower as there is no need 

to outlay for labor as well as additional support, licenses, etc. 

In the United States, it is clear that restaurant establishments 

have begun to embrace the tablet POS system, especially with 

Apple products, as their preferential method of conducting 

transactions and managing customer feedback.  In terms of 

both the cost as well as the technology used, it is clear that tab

let-based POS systems are bringing a signi�cant improvement 

to the marketplace over more traditional POS systems.  Add in 

the convergence of cloud technology with these more mobile 

POS options, and there are unforeseen opportunities in the 

payment space that are revolutionizing how these businesses 

are run. 7  With the tablet market growing at a rapid pace, it is 

clear that the tablet POS system is here to stay and to continue 

to revolutionize the POS marketplace, especially for the restau-

rant industry.  

22  7. Letstalkpayments.com, http://letstalkpayments.com/retail-outlets-and-restaurants-using-tablets-pos-terminals/
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Conclusion
It is clear that with this revolutionary new payment 

system that restaurant operations in particular are at a 

crossroads and the time to make a change is upon them. 

With the comparable ease that owners and operators 

can transition to a cloud-based, tablet POS system it 

seems as though there really is no significant reason to 

deter them from making tis change.  By using a tab-let-

based POS system, restaurants are able to go mobile and 

conduct day-to-day operation from anywhere that they 

have an Internet connection.  It's hard to justify sticking 

to an older, poor-functioning system when there are 

quicker, newer and more important easier options in 

the marketplace.  By utilizing a tablet POS system to it's 

full capabilities, business owners and oper-ators will be 

empowered to streamline business practic-es from labor 

to food costs, enhance their customer experience and 

satisfaction, and even improve their inventory 

management.  Their affordability, ease-of-use and low 

maintenance make them a simple solution for any type of 

business to implement.  To learn more about the Hula POS 

solution, visit enterprise.hulapos.com to download your 

free demo today!

http://enterprise.hulapos.com/?utm_source=eBook%20Download&utm_medium=eBook&utm_campaign=April%20eBook%20-%20Tablet%20POS
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